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Item 2.02 Results of Operations and Financial Condition

The Company hereby reconfirms previously issued guidance for its net income per share (fully diluted) and funds from operations per share (fully
diluted) for the year ending December 31, 2010 of $1.16 — $1.36 and $3.39 — $3.59, respectively.

Item 7.01 Regulation FD Disclosure

In accordance with General Instruction B.2. of Form 8-K, the following information shall not be deemed to be “filed” for purposes of Section 18 of the
Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that Section. Nor shall the information in this Current Report be
deemed incorporated by reference in any filing under the Securities Act of 1933, as amended. Equity LifeStyle Properties, Inc. (the “Company”) disclaims
any intention or obligation to update or revise this information.

Attached as Exhibit 99.1 is an investor presentation that will be posted on the Company’s website, www.equitylifestyle.com, on June 9, 2010. This
presentation updates our previously posted presentation attached to our Form 8-K filed on March 1, 2010. Included in this presentation is a discussion of the
Company’s business and certain financial information regarding 2010 guidance.

This report includes certain “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. When used,
words such as “anticipate,” “expect,” “believe,” “project,” “intend,” “may be” and “will be” and similar words or phrases, or the negative thereof, unless the
context requires otherwise, are intended to identify forward-looking statements. These forward-looking statements are subject to numerous assumptions, risks
and uncertainties, including, but not limited to:

. our ability to control costs, real estate market conditions, the actual rate of decline in customers, the actual use of sites by customers and our success
in acquiring new customers at our Properties (including those recently acquired);

. our ability to maintain historical rental rates and occupancy with respect to Properties currently owned or that we may acquire;
. our assumptions about rental and home sales markets;
. in the age-qualified Properties, home sales results could be impacted by the ability of potential homebuyers to sell their existing residences as well as

by financial, credit and capital markets volatility;

. results from home sales and occupancy will continue to be impacted by local economic conditions, lack of affordable manufactured home financing
and competition from alternative housing options including site-built single-family housing;

. impact of government intervention to stabilize site-built single family housing and not manufactured housing;

. the completion of future acquisitions, if any, and timing with respect thereto and the effective integration and successful realization of cost savings;
. ability to obtain financing or refinance existing debt on favorable terms or at all;

. the effect of interest rates;

. the dilutive effects of issuing additional common stock;

. the effect of accounting for the sale of agreements to customers representing a right-to-use the Properties under the Codification Topic “Revenue

Recognition;” and




. other risks indicated from time to time in our filings with the Securities and Exchange Commission.

These forward-looking statements are based on management’s present expectations and beliefs about future events. As with any projection or forecast,
these statements are inherently susceptible to uncertainty and changes in circumstances. The Company is under no obligation to, and expressly disclaims any
obligation to, update or alter its forward-looking statements whether as a result of such changes, new information, subsequent events or otherwise.

Equity LifeStyle Properties, Inc. owns or has an interest in 303 quality properties in 27 states and British Columbia consisting of 110,411 sites. The
Company is a self-administered, self-managed, real estate investment trust (REIT) with headquarters in Chicago.

Item 9.01 Financial Statements and Exhibits
(d) Exhibits

Exhibit 99.1 Investor Presentation




SIGNATURES
Pursuant to the requirements of the Securities and Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

EQUITY LIFESTYLE PROPERTIES, INC.

By: /s/ Michael B. Berman
Michael B. Berman
Executive Vice President and Chief Financial Officer

Date: June 9, 2010
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Equity LifeStyle Properties

Forward-Looking Statements
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Equity LifeStyle Properties

ELS Overview

* One of the nation's largest real estate networks with approximately 300 properties
containing over 110,000 sites in 27 states and British Columbia

= ELS has a unique business model:
» ELS owns the land
» Leases individual developed sites to customers
» Customers own the units they place on the sites
* ELS site composition
» 46,000 manufactured or resort home sites
» 40,000 public RV sites for resort cottages (park models) and recreational vehicles
» 24,000 right to use sites
*  ELS's rent position is prime
= QOver 1,000,000 customer contacts




Equity LifeStyle Properties

ELS Business Expansion (2003 — Current)
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55 4% 80,000

58.6%
&0,000
B3, T 41 4%
40,000
,
20,000 7%
2003

Current

160 ¢

120

80

40 1

2003 Cument

B - [ =RV (LifeStyle)

;




Equity LifeStyle Properties

ELS Key Value Drivers

*  Well Located Real Estate

» =75 properties with lake, river and ocean frontage

» =80 properties within 10 miles of coastal United States

» Property locations are strongly correlated with population migration
* Favorable Customer Demographics

» Active adults and RV owners / Outdoor enthusiasts
= Product Flexibility

» Own, rent, flexible use or right to use
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Equity LifeStyle Properties

Real Estate

= Primary investment is land/appreciating component of real estate
* Lower maintenance costs/customer turnover costs
= High quality real estate

b Major metros/high growth areas

b High barriers to entry

» Retirement and vacation destinations




Equity LifeStyle Properties

RV Owners and Outdoor Enthusiasts

*  8M-9M RV owners in the United States (1(2)

= Average of approximately 42,000 RV owners located within 100 miles of
each ELS resort (2

» The typical RV owner is age 49, married, owns a home and has an annual
household income of $68,000 (1

= 42 4M Camping Participants in 2008
» 65% of camping participants have household incomes above $49,999 %)

Fitiri !

1) Sonroum Usnarsty of Michgar's Sorvey Risarch Carder, 2008

2} Bources Acoom 006

3y Souoreek A Spical Fepont on Caming (B panfeahg Shet of Coeman asd Ouldedr Fourdaton), 2000
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Equity LifeStyle Properties

Customer Discovery ()

= Transient RV Customer
»  36-55, married, kids, home owner

= Right to Use RV and Seasonal RV Customer
b 56-75, married, empty nester, home owner

* Annual RV and MH Customer

» 66-75, married, empty nester, home owner

As our customers enter later life stages they tend
to fall into our more stable customer buckets

Haw:
1} Sowrce Ao 008
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Equity LifeStyle Properties

Resort Home Customer

= Primarily active adults
= Average U.S. household income is $68,400 ()
= Average U.S. household income of people 55 to 64 is $77,500 (V)

= Baby Boomers (213
» Own 57% of all vacation and seasonal homes 2

» 40% intend to turn their vacation home into primary residence after
retirement (2

» 86% would like to retire in the Northeast, South, or West @

Harlw:

1) Seurces ULS Corvicn Bureis, 3008

1) Scunces: Mares interactive K the Pationsl Associaton of Reston, 2008
) Baby boowrers s 8 LS penerabon bovn bebesss 1046 and 56
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Equity LifeStyle Properties

Customer Demographics

U.S. Population Over Age of 55 1" Customer Retention Strategy
{in millions)
W = Lifestyle focus
70 | v Amenities / social actvities
v Communities
60 |
= Attractive housing
g0 | a0 T4 ¢+ High quality
O&5 1064 v Low capital commitment
a1 B0t 64 _
+  Easy maintenance
W55t 58
30 4 = Long Term Multi-Phase Relationship
20 | » Camping =+ RV = Coltage - Resort Home
b Flexible use to multi-use flocations
10 4
» High repeat and referral
=  Long term relationship creates stable and predictable cash
2010 2015 2020 fiows
Netes:

1) Sources: U8, Census Bureau, 2008
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ELS LifeStyle and Activities

Recreation

» Golf, softball, fishing, tennis,
swimming, shuffleboard

= Arts
b Concerts, shows, art fairs, crafts

Education

b Seminars, One Day University

Volunteerism

» Consider Others, fund raising







Resort Homes

= 46,000 sites (approx. 4,000 vacant)

* Marketing Initiatives
» Customer referral program
¢ Internet focused marketing
» Rental program
» Third party relationships
= Relationships with Manufacturers

b Obtain value priced product that is
aesthetically pleasing

14




RV Resorts (1)

= Annual/Seasonal Sites = 30,000

= Transient Sites = 9,000

= Thousand Trails Sites = 24,000
» 24,000 sites; 108,000 members

* Roughly 13,000 implied excess
sites (less than 5 to 1 ratio)

» Industry standard ratio = 10 to 1

[
1] Exciaden ot vorfen wdeos.
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Equity LifeStyle Properties

Steady, Predictable Revenue Streams

Property Revenue Buckets (1)

Transmnt

Seascnal

Anrual MH

Al Annual Revenue = 30 4%
F4850M Froperty Operating Revenues

Hadrs:

Extensive Customer Pool (2)

SM-9M RV Owners

. Average of 42K RV Owners
within 100 Miles of each ELS Resort

232K RV sales in 2008

78M Baby Boomers

ELS only needs a small percentage of this
customer pool fo feed ifs revenue streams

1) Profasty Pevinies ELCKits Fefiect 1 2000 [opeTy ComBng Mevenues Bom (e 2000 0% [opamies. See pags 21 for e 2000 Smourss 8 the debnlion of 2010 a0e (rOpetes
2 Sourtes. Lisreerily of Mictagen s Surary Baseasch Caster 2008, Aceam X0 Saetstesl Soharps, LIS Caesons 2008
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Equity LifeStyle Properties

Financials

-




Equity LifeStyle Properties

Total Market Capitalization

IPO — March 1993 March 31, 2010

Market Capitalization $193 million $ 1.8 billion
Preferred Units - $200 million
Mortgage Notes $103 million $1.5 billion

Unsecured Notes - -

Total Market Capitalization $296 million $3.5 billion

Mot
1] Ubkres 550 28 closing siook phce ot Maroh 39, 2050, fuly dbuted
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Equity LifeStyle Properties

REIT Industry Same Store NOI Growth
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Track Record

Equity LifeStyle Properties

1993 2009
FFO Per Share (1 $1.11 $3.58
Stock Price Performance @ $12.88 $50.47
Dividend Paid Cumulative & $26.19
Total Return @ 827%

20




Equity LifeStyle Properties

2010 Budget Assumptions
Income From Property Operations (In Millions)

Property Operations {excluding
Property management):

2009 2010 Growth Factor @
Community Base Rental Income $253.3
Resort Base Rental Income 122.0
Right to Use Annual Payments 50.8
Right to Use Contracts 21.5
Utility and Other Income 47 4
Property Operating Revenues & $495.0
Property Operating Expenses * (224.0)
Income from Property Operations $271.0 0.5 -1.5%

Haten:

1) Compary's 2008 income from progety operstons 1o the 30 0 core propertes. 2010 Cone Sropertes indude [ropames we sapsect 0 Sun a0 operate dunng all of 20065 and 2050
I Compary's eilirmate of he growth of the 2010 Sove n 20100 companed 1o 200 perlersarce

3 Esvhyces the GAAP Seterral of the 2008 right o use confract saks and the smoraation of pros pencd Kies

& Enchodes tre QAAP saderral of (e 2000 COMMeidend o0 NN 10 e SONTAs! bkl 0] T BPONLEA0EN of PR Penod oM Mededns
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Equity LifeStyle Properties

2010 Budget
Selected Financial Data (In Millions; except per share data)

2010 Budget 1)
Income from Property Cperatiens = 2010 Core & 5273
Income from Property Operations — Non-Core = 1
Praperty Management and comporate general and administrative expanses (55)
Cther Income and Expenses 12
Financing Costs and Cther (107}
Funds from Operations (FFO) & 124
Depraciation on Real Estate and Other (89)
Deferal of right-to-use contract sales revenue and commission, net i)
Income Allecated to Comman OF Units 3]
Met Income Available to Common Shares $38
Met Income Per Comman Share — Fully Diluted $1.16- 5126
FFO Per Share = Fully Diluted $3.99. 5350
Weighted Average Fully Diluled Shares Outstanding 352

Mot

1] Based on Compary's estimabe.

) Encides progsirty MANSgRTITE Erprom g Macices i GAAP defertaiy of fight 10 U CONract sies And nelted cammasons

X) See page 24 for delinBon ol FFD

) Do 1 Lo i T Ry ] e f T 10 sy B Ty bt T, Beclail ol Soull il mal vty Wa Gacpinctied P W0l
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Equity LifeStyle Properties

Core Occupancy & Growth Rates

* MH occupancy as of May 2010 YTD

» Down 65 sites compared to December 31, 2009

= May 2010 ¥YTD as compared to May 2009 YTD:
b MH base revenue growth is up 1.9%

» Resort base revenue growth is up 2.7%

* Right-to-use annual payments

» 2010 budget is 78% earned or prepaid as of May 2010 YTD (comparable to
May 2009 YTD)

-




Equity LifeStyle Properties

Non GAAP Financial Measures

Funds from Operations ("FFO7), is a non-GAAP financial measura. We believe that FFO, as defined by the Board of Govemors of the
Mational Association of Real Estate Imvestment Trusts ("NAREIT"), is generally an appropriate measure of performance for an equity
REIT. While FFO is a relevant and widely used measure of operaling performance for equity REITs, it does not represent cash flow from
operations or net income as defined by GAAP, and it should not be considered as an alternative to these indicators in evaluating liquidity
or operating performance.

We define FFO as net income, computed in accordance with GAAP, excluding gains or actual or estimated losses from sales of
properties, plus real estate related depreciation and amortization, and after adjustments for unconsolidated partnerships and joint
ventures. Adjustmems for unconsobdated pannerships and joint veniures are calculated 1o reflect FFO on the same bazis. We receive up-
frant non-refundable payments from the sale of right-to-use contracts. In accordance with GAAP, the upfront non-refundable payments
and related commissions are deferred and amonized over the estimated customer life. Although the NAREIT definition of FFO does not
address the treatment of nonrefundable rght-do-use payments, we belleve that it is appropriate to adjust for the impact of the deferal
aciivity in our calculation of FFO. We believe thal FFO is helpful to investors as one of several measures of the performance of an equity
REIT. We further believe that by excluding the effect of depreciation, amortization and gains or actual or estimated losses from sales of
real estate, all of which are based on histoncal costs and which may be of limited relevance in evalualing cument performance, FFO can
facHitate comparisens of operating performance between periods and ameng other equity REITs, We balieve that the adjustment to FFO
far the net revenue deferral of upfront nen-refundable payments and expanse deferral of right-lo-uzse confract commissions also faciltates
the comparison o olher equity REITs. Investors should review FFO, along with GAAP net income and cash flow from operating activities,
imvesting activilies and financing activities, when evalualing an equity REIT's operaling performance. We compute FFO in accordance
with our interpretation of standards astablished by NAREIT, which may not be comparable to FFO reported by olher REITS that do not
defing the term in accordance with the current MAREIT definition or that interpret the cument NAREIT definition differently than we do.
FF& does not represent cash generated from operating activities in accordance with GAAP, nor does it represent cash available o pay
distributions and should not be considered as an altemative to net income, determined in accordance with GAAP, as an indication of our
financial performance. or to cash flow fram operating aclivities, detérmined in accordance with GAAP, as a measure of our liquidity. nor is
it indicative of funds available to fund cur cash needs, inckuding our ability to make cash distribuiions.
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